
                             
 
 

Marysville Capital Levy 2020 
Digital Marketing & Advertising Report: Jan 7 – Feb 5 

 
Ad type 
 

Run dates 

Social media ads on Facebook, Twitter, Instagram 
 

Jan. 7 - Feb. 11 

YouTube pre-roll ads 
 

Jan. 19 – Feb. 11 

Online display ads, Google network 
 

Jan. 8 – Feb. 11 

Display ad buy Marysville Globe/Marysville Herald 
 

Jan. 15 – Feb. 11 

Search ads 
 

Jan. 8 – Feb. 11 

Total budget:  
 

$9,000 

 
Budget includes design time. S360 will monitor ads and pull lowest performing and shift budget as needed 
during the process.  
 
Digital Marketing Performance Summary:  
 
Social: Our FB and IG are showing strong engagement across all live ads. “Ballot Measure | Ad 4” is the 
current front runner with the most engagements and has driven the most people to the site. A large 
number of the clicks and engagement on these ads have come from females and individuals 35+. 

  
Google network: Our Search ads continue to do well and have driven 707 clicks to the site (almost 200 
additional from last week). Our Display ads have also driven 608 users to the site and have been seen 
over 253K times. Pre-roll ads have served almost 38K views since they launched. In terms of messaging, 
“Building Community For MSD” and ads talking about students, is proving to be the top performer at 
this time. Also note that the “Building Community” language is used in all top 4 search ads. The 
“Marysville school district” search term is driving the majority or our search traffic. 

  



Next Steps: Moving forward we will be focusing our efforts on the top performing ads in each platform. 
Our search ads will be focused on the top two ads in the platforms and display will focus on the top 
performers within each size placement. Our FB placement will be focused on the top three performing 
ads on this platform. We are also focusing our FB placement on 35+ year olds. 

  
Benchmark analysis:  
 
Overall, ads on the majority of your platforms are performing above the average, or benchmark, for 
those tools. This means that your target audiences are not only seeing your ads but are also clicking on 
and engaging with them to get more information about the funding measures. As noted above, our 
digital team is pausing all low performing ads in favor of the higher performers leading into the final 
weekend. They also added in parent targets and increased the age range to 25+. Facebook targeted age 
range was increase to 35+. We are still seeing engagement increase from these changes. Our team will 
also monitor your ads and make final adjustments.  
 

x Facebook is performing 6 times the benchmark rate. 

x Instagram is performing 6 times the benchmark rate. 

x Twitter is performing in line with the benchmark rate.  

x Search is performing 4.4 times the benchmark rate. 

x Display ads and pre-roll are below the benchmark. As noted above, our digital team added a 
parent target to increase engagement. We have also increased the targeted age range to 25+. 
 

o It is important to note that while not reflected in the benchmark comparison, we have 
seen an increase in engagement with these platforms in the last week. This most likely 
stems from our targeted messaging and pushing out the ads that are resonating with 
people. 

 
Platform Benchmark Performance as of 02.05 

Facebook 0.73% 4.49% 
Instagram 0.35 - 0.5% 2.54% 

Twitter 3% - 5% 3.65% 
Search 3.78% 16.81% 
Display 0.53% 0.24% 
Pre-roll 27 – 30% 24.52% 

 
It should also be noted that due to the frequency of the ads, we expect the click rate for most platforms 
to decrease at this stage. With the high frequency of the ad campaign, it is expected that individuals 
who reside in our targeted ranges have seen and already interacted with the ads. At this point, they are 
raising awareness.  We will continue to see Search increase as people look for specific information.  
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Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School
Distr… · 

The MSD levy will rebuild two schools
with the greatest facilities needs.

MSD25.ORG

MSD Feb. 11 Ballot Measure
We're Building Community

LEARN MORE

Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School
Distr… · 

More safety & security. Rebuild schools
with the greatest facilities need. Savings
over time.

MSD25.ORG

What will the capital levy
fund?

LEARN MORE



Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School
Distr… · 

Cascade & Liberty schools are so
outdated it's more cost-effective to rebuild
than remodel.

MSD25.ORG

Why rebuild schools?
Learn about the capital levy.

Like Comment Share

LEARN MORE

Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School
Distr… · 

Our students deserve the best. This levy
starts a cycle of improvement to all MSD
Schools.

MSD25.ORG

MSD Feb. 11 Capital Levy
Building Community for MSD

LEARN MORE



Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School
Distr… · 

MSD is running a capital levy to rebuild
two schools with the greatest facilities
needs.

MSD25.ORG

What's on the Feb. 11
ballot?

LEARN MORE



Marysville School District No. 25
Sponsored ⋅ Paid for by Marysville School District 25 · 

Join Mike Sullivan, Executive Director of Finance and Operations for the
Marysville School District as he shares facts and information about the
upcoming Capital Levy measure in a series of short videos. The proposed
measure to rebuild Liberty and Cascade Elementary Schools and address
health, safety and security needs at schools district-wide will be on the ballot
for voter consideration February 11, 2020.

Learn more at www.msd25.org/capital-levy-2020



What is funded | Ad 3

Why rebuild | Ad 2

What on the Ballot | Ad 1

Ballot Measure| Ad 4

Capitol Levy | Ad 6



MSD Feb. 11 Capital Levy | Building Community For MSD
www.msd25.org
Our students deserve the best. This levy starts a cycle of improvement to all MSD Schools.

Building Community for MSD | See What’s On The Ballot
www.msd25.org
The capital levy kicks off a long-range improvement plan to schools across the district.
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Marysville SD
@msd25

Marysville School District will ask voters to 
consider a capital levy to rebuild two schools with 
the highest facilities needs. Cascade and Liberty 
schools are so outdated it's more cost-effective to 
rebuild safe, efficient buildings that will save tax 
dollars over time.

35
10:01 PM - 7 Jan 2020

22 people are talking about this

MSD is Building Community
www.msd25.org

Marysville SD
@msd25

Our Feb. 11 capital levy to rebuild two elementary 
schools is the first step of a long-range plan to 
improve our schools in Marysville School District. 
See our plans for building improvements and learn 
more about how great schools foster student 
success.

7
10:00 PM - 7 Jan 2020

See Marysville SD's other Tweets

Ballots are due Feb. 11
www.msd25.org



Marysville SD
@msd25

What will the MSD capital levy fund? Enhanced 
safety & security. Rebuild two schools with the 
greatest facilities need. Tax savings over time. 
Cascade & Liberty elementary schools are so 
outdated it's more cost-effective to rebuild than 
remodel.

7
10:00 PM - 7 Jan 2020

See Marysville SD's other Tweets

Ballots are due Feb. 11
www.msd25.org


