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The logos of St. Mary’s High School reflect who we are 
and the product that we deliver. Consistent branding 
allows St. Mary’s to maintain a consistent message and 
provides for instant recognition of our brand. These 
standards are your guide to using our logos correctly 
and effectively by providing directions on usage,  
colors, and sizing.

In an effort to be good stewards of St. Mary’s  
monetary resources, logos and colors should be 
changed to match the ones in this guide whenever new 
items are being ordered. For example, when new  
athletic uniforms are being ordered, the logos and 
standards in this guide are what should be used. 

The style portion of this guide allows for consistency 
across our written communication with our Pirate 
family. 

What is a brand?

General guidelines:
• Do not take logos from this guide. Please request 
high resolution, non-watermarked files from the com-
munications department.

• The colors of the logos should not be changed. We 
have variations to cover different needs.

• No additional items can be added to the crest or 
Rusty logos without prior approval and clear space 
must be maintained around these primary logos.

• All designs of items that represent St. Mary’s must 
be approved by the communications department. 
Contact information is on the front of this guide.

Wondering which St. Mary’s logo you should use?
Or which font? (not this one for the school’s name or mascot’s name)

Are you working on a project for St. Mary’s High School?

Which green is our Pirate green?

Does boys basketball and girls basketball have any apostrophe?

You’ll find answers to these questions and more 
in this Branding Standards & Style Guide!

And, if you are ever in doubt about something  
presented here, please contact the Pirate Gear Group 

at PirateBranding@smhscs.org.

INTRODUCTION

A brand is:
    • the sum total of all associations with our school
    • what people say about the school when we are not in the room 
Our logos and wordmarks are visual expressions of the brand, and our slogans help communicate our values.

Why do we need branding standards?

Our responsibility is to manage, protect, and advance the St. Mary’s brand.
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The St. Mary’s High School crest is a valuable 
trademark and should be used to reflect the 
quality and service that the school is known 
for providing. Our crest is a seal of approval 
that communicates our image to our families 
and the communities. 

Primary Logos

Rusty with the banner is our primary athletic 
logo. Rusty communications our Pirate spirit 
and Pirate Pride.

The stacked, regular/small caps wordmark is our 
primary workmark. It should be the first one used 
on letterhead and other correspondence. 

The following pages detail how to correctly use these primary logos, as well as our secondary logos. By develop-
ing these standards, we hope to help St. Mary’s High School gain recognition as a whole, and to provide strict 
guidelines to carry us further into the future. Any use of the name ‘St. Mary’s High School’ not covered in these 
guidelines, should be referred to the Communications Department.
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Primary crest, full-color version:

The full color crest is recommended 
whenever possible. Do not distort, 
crop, or otherwise manipulate the 
crest from its original proportions. 

The full color crest may ONLY be 
used on white, gray, and Pirate green 
backgrounds.

It can be used no smaller than 1 inch.

Always maintain clear space around 
the crest. This clear space should be 
determined using the size of the  
horizontal bar on the cross.

Approved 1-color crest versions:

When the full color crest cannot be used, 
the one-color green shield version is  
recommended. Can be used on white and 
gray backgrounds only.

Approved black and white crest and  
reverse crest versions:
Black and white crest and reverse crest 
versions are available when color use is 
restricted. These versions may be used on 
any background color, but neutrals and 
our Pirate green is alwasy preferred. 

X
X

X
X

Other Approved Crest Versions

Note that sizing and space requirements 
for these seconard crests are the same as 
the primary crest. These should be used 
no smaller than 1 inch.

Always maintain clear space around the 
crest. This clear space should be deter-
mined using the size of the horizontal bar 
on the cross.

CREST
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1-color wordmarks:

When a wordmark is needed either 
with or instead of the crest, these are 
the versions that are approved for use. 
The preferred placement of the crest is 
before the beginning of the wordmark. 
A one-color gray version of the word-
mark is also allowed.

Stacked wordmark:

If a stacked wordmark is needed, this 
version is approved for use. It may be 
used in green, black, or gray. 

Stacked wordmark with crest: 

When a wordmark is needed with 
the crest, this is the version that is 
approved for use. A one-color gray 
version is also allowed.

This is the preferred color palette for 
the stacked logo. However, the stacked 
wordmark may also be paired with the 
black or reverse crests. 

Wordmarks/Branding Blocks
St. Mary’s High School wordmarks may be used with or without the school’s crest. Wordmarks should be used on 
letterhead and other official documents.

Branding Blocks:
Branding blocks contain the St. Mary’s 
wordmark, a logo, and contact in-
formation for the school. Branding 
blocks should be used on all pub-
lications, such as Mass programs, 
athletic programs, club posters, 
etc.. Different blocks are available to 
accommodate different publication 
needs.
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Full Color Rusty:

The full color version of Rusty, 
either the standard  
version or the gray-outlined  
version (reversed), is the primary 
and preferred athletic logo. 

The full-color Rusty can be used 
on white, gray, black, and green 
backgrounds only. 

Approved Mascot Logos
The following two pages contain the mascot logos and athletic wordmarks that are available. These logos can be 
used for athletic wear and gear, such as uniforms, bags, stadium seats, etc., and for spirit wear. The Rusty logo 
may be used to represent our St. Mary’s community as a whole on such things as internal memos, bell schedules, 
etc. Athletic wordmarks SHOULD NOT be used on official documents that represent the school. For example, 
athletic logos should not be used on official letterhead, or in email signatures. 

2-Color, 1-Color and Reverse Rusty:

The 2-color black and white version 
of Rusty may be used when color is 
restricted and can be used on any 
color background, although the 
school colors are always preferred. 
The reverse (white and gray) and 
1-color (green or black) versions of 
Rusty may only be used on white, 
gray, or black backgrounds.

Use the reversed Rusty when  
reversing out on darker colors.

Rusty (no banner):
The no-banner version of Rusty is  
approved, but use should be limited.
When used, this logo must be 
paired with the school name. Can 
also be used when the banner ver-
sion of Rusty will not fit the space 
available.

NOTE: Nothing should be added to the Rusty logo, including other sports icons. 

Rusty logos can be used no smaller than 1 inch.

Always maintain clear space around Rusty. This clear space should be determined using the size of the  
“S” in the school.

x

x

x x
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The athletic wordmarks at left are 
also approved athletic logos that 
can be used for spirit wear and 
uniforms. 

Sports icons or team/club names 
can be added graphically to these 
logos to create more personalized 
team and spirit wear. 

*Please note: The use of this  
Varsity font is only approved for 
items related to St. Mary’s athletics. 
All non-athletic items must use the 
the St. Mary’s High School word-
mark shown on page 5..

Approved Athletic Wordmarks
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Pantone 18-6030 TCX (Jolly Green)
C: 89 R: 0
M: 28 G: 120
Y: 93 B: 68
K: 16
Web: #007844

Primary Colors

Pantone 425 C
C: 68 R: 62
M: 61 G: 62
Y: 60 B: 62
K: 49
Web: #3e3e3e

Secondary Colors*

White 
C: 0 R: 255
M: 0 G: 255
Y: 0 B: 255
K: 0
Web: #ffffff

Pantone 426 C
C: 73 R: 38
M: 65 G: 39
Y: 62 B: 41
K: 67
Web: # 29292a

PMS Cool Gray 4 C
C: 0 R: 199
M: 0 G: 200
Y: 0 B: 202
K: 25
Web: #c1c3c6

*Note: Secondary colors are provided to aid in communications of the St. Mary’s brand, such as use as 
background colors. Our crest, wordmark, & athletic logos should not appear in these colors.

 COLORS

Color Palettes 
A set color palette gives consistency to our brand. Our primary colors are green, white, and gray. Secondary and 
tertiary colors allow some creativity to designs for marketing materials, but should never be used as the main 
color on items representing St. Mary’s High School.

*Note: It is important to remember that computer monitors, phone/tablet screens, and printers do not always 
correctly render color. That is why it is important to not rely on how a color “looks,” but to use the colors shown 
above to keep consistency in all items representing St. Mary’s.
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Minion Pro is the serif font used for the name 
St. Mary’s High School and St. Mary’s, in accor-
dance with the style of the school’s wordmark. It 
is also used for body copy in printed materials, 
including the Pirates’ Treasure Magazine.

Minion Pro is an Adobe font. If you are work-
ing in a program that does not have Minion 
Pro, Garamond is the approved alternative 
and is available on most PCs. If you are using a 
digital media program, such as Canva, PT Serif 
is the approved alternative.

Minion Pro
Regular 
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp QqRrSsTtUuVvW-
wXxYyZz0123456789

(Plus all of its type faces: italic, semibold, semibold italic, bold, and 
bold italic.)

Approved Typefaces 
Consistent and limited font use helps St. Mary’s to keep its message clear. St. Mary’s has three typefaces that are 
approved for all official communication and marketing for the school. The details of how and when to use each 
typeface is described below. These are the main fonts we use in communication with the public. Occassional use 
of a more decorative font may be considered, but cannot be used for the school’s name or mascot name. 

Myriad Pro

Regular
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPp QqRrSsTtUuVv 
WwXxYyZz0123456789

(Plus all of its type faces: italic, semibold, semibold italic, bold, and 
bold italic. Myriad Pro Condensed, including Condensed Italic and Bold Con-
densed may be considered for use in certain circumstances.)

Myriad Pro is the sans serif font used for type in 
ads, the info graphic, and headlines in print-
ed materials, including the Pirates’ Treasure 
Magazine. 

Myriad Pro is also an Adobe font. If you are 
working in a program that does not have Myr-
iad Pro, Helvetica is the approved alternative 
and is a available on most PCs. If you are using 
a digital media program, such as Canva, PT 
Sans is the approved alternative.

Athletic logos use the Varsity font by Brøderbund Software, which can be  
downloaded at www.dafont.com/varsity-2.font

(The words St. Mary’s High School and St. Mary’s Pirates may be  
represented in this font for athletic use only. Non-athletic uses must use 
Minion Pro.) 

If working in an online design program such as Canva, Graduate in all 
caps is an acceptable substitute to Varsity.

VARSITY

Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Two decorative fonts have been chosen to complement the official fonts 
listed above. 

In online design programs such as Canva, Mistrully is a script font that can 
be used. This is the font used for the Signal header.

John Doe (an old typewriter looking font) is an Adobe font used for the 
Jolly Roger flag and the some club logos. 

The name of St. Mary’s High School CANNOT be written in either of 
these fonts. The word Pirates can be rendered in these fonts.
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All St. Mary’s sport uniforms must include EITHER the 
full Rusty logo (shown at right) or the name St. Mary’s 
in our approved athletic font on the front of the uniform 
(while maintaining CHSAA compliance). If the  
St. Mary’s name is used, then the full Rusty logo must  
appear elsewhere on the uniform (for example, on the 
shorts or helmet). 
Uniforms colors must be one of our school colors, either 
green or white. 
Note: Exceptions will be considered on a case by case 
basis by the St. Mary’s Pirate Gear Group and must be 
preapproved they can be ordered. Preapproval will require 
justification of why the above requirement cannot be met. 
Non-brand compliant uniforms will not be paid for by St. 
Mary’s High School.

St. Mary’s Sports Branding
In an effort to more consistently present St. Mary’s High School to the public through proper branding, 

we require the following for all uniforms and spirit wear. All gear must be approved by the Pirate Gear Group. 

All St. Mary’s spirit wear must prominently feature either 
the full Rusty logo (face and banner) or the St. Mary’s 
High School name on either the front or back of the shirt. 

Uniforms

Spirit Wear

Printed items that are used within our community,  
including athletic programs, must include the St. Mary’s 
High School wordmark and a branding block with the 
school’s contact information. Both of these can be provided 
by Pirate Gear Group.

All printed materials must be edited and approved by the 
Brand Manager or another member of the staff.

Athletic Printed Materials

Athletic Logo

Color: Jolly Green/White
Pantone 18-6030 TCX 
Jolly Green
C: 89 R: 0
M: 28 G: 120
Y: 93 B: 68
K: 16
Web: #007844

The Rusty logo is available with a gray  
outline for use on black backgrounds. 

Athletic wordmarks can be provided as images.

Athletic Wordmarks

Athletic Font

Athletic logos use the Varsity font by Brøderbund Soft-
ware, which can be downloaded at 

www.dafont.com/varsity-2.font

VARSITY: 
ABCDEFGHIJKLMNOPQRST Please contact the Pirate Gear Group at  

PirateBranding@smhscs.org  
for approval of designs,  

as well as reproducible and  
any questions regarding branding.

The athletic director and Business office have 
fabric samples of the Jolly Green color for 

comparison.

 SPORTS BRANDING REQUIREMENTS
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In an effort to more consistently present St. Mary’s High School to the public through proper branding, 
we are requiring the following for all spirit wear.

All St. Mary’s spirit wear—including apparel for clubs/
groups and that sold by the on-campus Pirate Store—
must prominently feature either the full Rusty logo (face 
and banner), the crest logo with the wordmark, or the St. 
Mary’s High School wordmark on either the front or back 
of the shirt. All spirit wear designs must be approved by the 
St. Mary’s Pirate Gear Group or Brand Manager.

Spirit Wear

Printed items that are used within our community must 
include the St. Mary’s High School wordmark and a 
branding block with the school’s contact information. 
Both of these can be provided by the Gear Group or  
Brand Manger.
All printed materials must be edited and approved by the 
Brand Manager or another staff member.

Printed Materials

Approved Logos

Color: Jolly Green/White
Pantone 18-6030 TCX 
Jolly Green
C: 89 R: 0
M: 28 G: 120
Y: 93 B: 68
K: 16
Web: #007844

The above logos are also available in one color  
versions, black versions, and versions with a gray  

outline for use on black backgrounds. 

Wordmarks can be provided as images.

Approved Wordmarks

Fonts

The Business Office has a fabric sample of Jolly Green for comparison.

St. Mary’s uses two official fonts to further brand the school. 
Minion Pro is an Adobe serif font used for the name  
St. Mary’s High School in our wordmarks. If you do not have 
Minion Pro, Garamond is an acceptable substitute. In digital 
media applications, such as Canva, PT Serif is an acceptable 
substitution. Myriad Pro, also an Adobe font, is our  
secondary font. Helvetica is an acceptable alternative on 
PCs. In digital media applications, such as Canva, PT Sans  
is an acceptable substitution.
Two decorative fonts have been chosen to complement the 
official fonts listed above. In online design programs such 
as Canva, Mistrully is a script font that can be used. This is 
the font used for the Signal header. John Doe is an Adobe 
font used for the Jolly Roger flag and the some club logos. 
The name of St. Mary’s High School CANNOT be written 
in either of these fonts. The word Pirates can be rendered in 
these fonts.

 NON-ATHLETIC  BRANDING REQUIREMENTS

St. Mary’s Non-Athletic Branding

Please contact the Pirate Gear Group at  
PirateBranding@smhscs.org  

for approval of designs,  
as well as reproducible and  

any questions regarding branding.
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• Contact the Gear Group for instructions/guidance at PirateBranding@smhscs.org
• First, please always consult with the person in the chain of command above you. Parents must have coaches 
approval and coaches must have the approval of the Athletic Director before proceeding with orders.
• If the school will pay for the gear or provide a reimbursement, a purchase order must be obtained prior to the 
gear being ordered. Reimbursement requests that are not supported by a PO will no longer be paid.
• Submit requested design to the Gear Group at PirateBranding@smhscs.org
• The Pirate Gear Group will consider and approve the design based on the Graphics & Style Guide.
• Copyrighted materials may not be used unless St. Mary’s has secured the rights.
• All St. Mary’s gear must be ordered through approved vendors, as they know our approved colors, logos and 
fonts.

Approval Process: For All Branded Gear

Pirate Gear Group
SPIRIT WEAR APPROVAL

Starting with the 2019-2020 school year, St. Mary’s established the Pirate Gear Group to handle approval of 
sports team uniforms and athletic spirit wear and gear. Staring with the 2022-2023 school year, the Pirate Gear 
Group will handle approvals for all apparel and gear for St. Mary’s High School, including those ordered for 
clubs/activities and the on-campus Pirate store. 

The Pirate Gear Group consists of the Branding Manager, Dean of Students, the school’s Financial Officer, and 
the Athletic Director.

The Pirate Gear Group meets three times per year--once before each sport season--to discuss and approve new 
uniform designs and, and whenever possible, spirit wear designs. While discussing designs six months out might 
seem unnecessary, this schedule aligns with the sports apparel companies seasons, allowing our coaches to have 
more uniform options to choose from. 

New uniforms will ONLY be approved at Pirate Gear Group meetings.

1. Pirate Gear Group meetings will be announced several weeks prior to the meeting.
2. Coaches, club advisers, parents and students should attend the meeting in person to present their designs. If 
they are unable to attend, they may submit their designs via email to be discussed by the Gear Group. 
*Note: The Gear Group requires each head coach, club adviser, and parent group leader attend at least one Pirate 
Gear Group meeting so they can see and experience the process. 
3. The Gear Group members will either approve or ask for changes in the designs based on our branding require-
ments, dress code, CHSAA requirements, and team budget. 
4. All spirit wear designs, including those for clubs and the on-campus Pirate store, must be presented at Pirate 
Gear Group meetings. 
6. Post-season spirit wear MUST also be approved and designs can be submitted to the Pirate Gear Group as 
soon as possible. Please submit post-season designs at least 48 hours before the order is placed. 

Please remember: 
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UNIFORMS:
- See Athletic Director for contract holder for uniforms

SPIRIT WEAR:
• Action Images
1985 Leoti Drive, Colorado Springs, CO 80915  
Contact: Donna Welch, 719-332-8691

• Graffiti T’s (Juli)
 313 South Hancock Ave.
Colorado Springs, CO 
719-520-5240

• Tees In Time (for coach polos)   
3320 W. Carefree
Colorado Springs, CO  80917
719-573-5725
Stephanie Heupel, stephanie@teesintime.com

• Tayco Screen Printing (embroidery needs)
117 S. Nevada
Colorado Springs, CO  80903
719-634-4622
Tayco Art Department <art@taycoscreenprinting.
com>

• All American Sport (used for baseball hats)
3690 N. Academy
Colorado Springs, CO  80917
719-574-4400
Contact: Sandy

PROMOTIONAL ITEMS:
• St. Mary’s Engineering Program may be able to meet 
some of these needs. Please contact Mike Kloenne, 
club adviser, at mkloenne@smhscs.org.
• PSA Worldwide (a Colorado Springs company; www.
psacorp.com/pgs/index.aspx)

BANNERS:
• Romero Graphics, Todd Romero (719-671-8299)- 
feather banners, retractable banners
• Sign Post, Tom (719-574-3511, tom@signshopltd.
com)- pole banners in the courtyard

PINS:
Joe Adducci at Pikes Peak Recognition/Josten’s
719-633-8228
joe.adducci@jostens.com

PRINTING JOBS (LETTERHEAD, BROCHURES, 
MAGAZINES, ETC.):
• DocuMart (for smaller print job, such as brochures)
• Publication Printers (for larger jobs, such as the  
Pirates’ Treasure Magazine)

Other vendors that been used in the past and will be 
considered, if needed:

Ashworth/Taylormade (golf tournament shirts)

T&T Engraving
719-632-2780

Blue Ribbon Trophies  & Awards
719-260-9911

Approved Vendors
APPROVED VENDORS



14 • Brand Standards & Style Guide  •

• Contact the Communications Department for  
assistance or guidance on the appropriate use of the St. 
Mary’s High School crest. (Contact information is on 
the front page of this guide.)

• Include the St. Mary’s High School crest on the front 
and/or the back of all publications.

• Maintain the integrity of the St. Mary’s High School 
crest.

• Prominently display the St. Mary’s High School crest 
on all publications, ads, videos, films, and web sites.

• Print the St. Mary’s High School crest in the approved 
colors and configurations at least at their minimum 
sizes.

• Typeset only with the approved typefaces.

• Give the St. Mary’s High School crest prominent  
placement on the page when using it in combination 
with a vendor or partner crest. The St. Mary’s logos 
should always be the biggest thing when paired with 
other design items or logos.

• Place the St. Mary’s High School crest in the area of 
noninterference when using the crest in combination 
with photography.

• Use the “™”, Trademark symbol, whenever you are 
using the crest or Rusty.

DO’S and DON’Ts of using St. Mary’s logos

DO: 

 DO’S AND DON’TS
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• Hesitate to contact the Communications Department for assistance 
or guidance on the appropriate use of the St. Mary’s High School 
crest. (Contact information is on the front page of this guide.)

• Change the colors of any St. Mary’s logos.

• Add any components to the crest or Rusty (such as sports icons). 

• Separate components of the St. Mary’s High School crest.

• Stretch, skew or alter the proportions of the  St. Mary’s High School 
crest or Rusty.

• Crowd or overprint the St. Mary’s High School crest or Rusty.

• Reverse the St. Mary’s High School crest or Rusty in any way other 
than is illustrated in this manual.

• Screen or ghost (print at a percentage) the St. Mary’s High School 
crest or Rusty without approval from the Marketing Department.

• Substitute fonts or images for the approved St. Mary’s High School 
graphic elements.

DON’T: 

 DO’S AND DON’TS





St. Mary’s High School House Shield
Branding Standards • July 2022

For assistance, questions, and approval of designs, please contact the Pirate Gear Group
at PirateBranding@smhscs.org.
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The house shields are the primary visual respresentation of 
each house. Each piece of the shield connects to part of the 
house’s identity. 

• As we establish the identity of the houses, we require that 
the shields be used on all house apparel and house spirit 
items.

• While the school wordmark or Rusty logo must be on 
all house apparel and house spirit items, the house shield 
should be the prominent logo in the design.

• The shields may be used on neutral backgrounds of white, 
black and gray, as well as “heathered” backgrounds of the 
house color. 

• The houses may have one house colored T-shirt that has 
only the house name and the school name. 

• The shields may not be deconstructed with only pieces 
used from the shield used.

• The full versions of the shields should be used in all  
instances, unless there is a reason a more simplified version 
is required. Screen printing, for example, requires a simpli-
fied version of the shields. 

SIMPLIFIED & REVERSE VERSIONS of the Shields

• Two other versions of the house shields (not pictured) are 
available when the full version cannot be used. 

• The simplified version can be used on neutral colors and 
heathered-colored backgrounds of the house colors. 

• The reverse version of the shields (with a gray back-
ground) can be used on backgrounds that are the full house 
color. 

St. Mary’s House Branding
In 2021, St. Mary’s developed a House System, which is an alternative form of student governance.  

Students are assigned to one of four houses, each of which has its unique identity.  
On these pages you’ll find the information about the house branding. 

Use of House Shields House Shields (full)

 HOUSE BRANDING REQUIREMENTS



    •  Branding Standards & Style Guide • 19

House Font

The font used in the full version of the house shields 
is Chunk Five, which is a font found in online design 
programs such as Canva.

The font used on the simplified and reverse versions of 
the shields is Varsity. 

Either of these fonts can be used on house items.

Please contact the Pirate Gear Group for reproducible, non-watermarked logos and  
with any questions regarding house branding.

Colors

 HOUSE BRANDING REQUIREMENTS

The house colors are detailed below. When buying 
apparel, the color should match the house color as 
closely as possible. 

• Hesitate to contact the Communications Depart-
ment for assistance or guidance on the appropriate 
use of the house shields. 

• Change the colors of any house shields.

• Add any components to the house shield. 

• Separate components of the house shield.

• Stretch, skew or alter the proportions of the house 
shields.

• Crowd or overprint the house shields.

• Screen or ghost (print at a percentage) the house 
shields without approval from the Marketing Depart-
ment.

• Substitute fonts or images for the approved house 
shield graphic elements.

DON’T: 

• Contact the Communications Department for  
assistance or guidance on the appropriate use of 
the house shields. (Contact information is on the 
front page of this guide.)

• Include the house shield on all house-related 
items, including apparel and spirit items.

• Maintain the integrity of the house shields by not 
deconstructing them.

• Prominently display the house shields on all 
house related items.

• Print the house shields in the approved colors 
and in sizes that all off the pieces of the shield to be 
seen.

• Typeset only with the approved typefaces.

• Give the house shields prominent placement 
when using it in combination with the St. Mary’s 
logos.

DO: 


