
 

 

KI-A Advertising and Sponsorship Policy KI-A 

 

Principles 

School/business partnerships based on sound principles can contribute to high quality 

education. However, compulsory attendance confers on educators an obligation to protect 

the welfare of their students and the integrity of the learning environment. Therefore, when 

working together, schools and businesses must ensure that educational values are not 

distorted in the process. Positive school/business partnerships should be ethical and 

structured in accordance with the following principles: 

 

1.  Since school property and time are publicly funded, selling or providing 

access to advertising on school property outside the classroom involves ethical 

and legal issues. 

2.   Business involvement must support the goals and objectives of the schools 

and Board of Education.  Curriculum and instruction are within the purview of 

educators. 

3. Programs of business involvement must be structured to meet an identified 

educational need, not a commercial motive, and must be evaluated for 

educational effectiveness by the school/district on an ongoing basis. 

4.  Schools and educators shall hold sponsored and donated materials to the same 

standard used for the selection and purchase of curriculum materials. 

5.  Business involvement programs shall not limit the discretion of the schools 

and teachers in the use of sponsored materials. 

6.  Sponsor recognition and business logos shall be for identification rather than 

commercial purposes. 

7. All business sponsorship and advertising relationships shall be confirmed by a 

written contract or letter agreement and covered by existing Board of Education 

policy. 

 

Definitions 

Advertising: 

Advertising is the oral, written or graphic statement made by the seller in any manner in 

connection with the solicitation of business which calls for the public's attention to it by 

emphasizing the desirable qualities so as to arouse a desire to buy or patronize in exchange 

for financial payment. 

 

Advertising or sponsorship is not the sale of goods and services to the district, the schools 

or the parent advisory councils, for market value, which have brand names, trademarks, 

logos or tags for product or service identification purposes. These shall be governed by the 

purchasing or procurement policies of the district, the school or the Parent / Community 

Organization. 
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Sponsorship: 

Sponsorship is an agreement between the Board of Education of USD 339 and an individual 

group, company or community-based organization in which the sponsor provides financial or 

resource support in exchange for the recognition. 

 

Donation: 

Donation is a type of monetary or in kind contribution to the school district with no expectation 

of recognition for the donation.  However the District may provide acknowledgement upon 

request as appropriate for each donation. 

 

Within the context of these principles: 

1. The only forms of advertising permitted in the School District shall be on 

vending machines, score clocks, sports field perimeter fences, event programs, 

and as part of sponsorship recognition at District owned facilities and District 

sanctioned events. 

2. The following forms of sponsor recognition shall be permitted: 

2.1 Public notices including newspapers, radio, television or any other form 

of public media; 

2.2  School newsletters directed or intended for parents or the community at 

large; 

2.3 Plaques, pictures or other notices at the district office; 

2.4  Plaques, pictures or other notices at the donor's place of business; 

2.5  A letter to the sponsor from the principal, the district, the Board or the 

Parent / Community Organization; 

2.6  The temporary placement of a sign indicating the sponsor's name 

and/or logo, which are put in place for the duration of the sponsored 

program, event, tournament, production or activity. The location, 

prominence and design of the sponsor's banner shall be tasteful and 

respectful of the cultural values of the community and the school; 

2.7 Semi-permanent sign placement may be permitted, on a case by case 

basis, depending on the venue.  Such placements however must be 

renewed on an annual basis and be based on a written agreement 

between the sponsor and the District. 

  2.8  Event or activity programs. 

3. Sponsorships: 

3.1 May be assigned to a specific school sponsored event at the sponsor's 

request; 
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3.2 Sponsorships should be recorded in written contract or letter of agreement 

and covered by Board of Education policy.  The goals, objectives and 

benefits of the relationships must be stated clearly at outset.  The roles and 

responsibilities of all parties (students, teachers, parents, schools, district, 

sponsors) must be clearly defined.  Resources provided by all parties must 

be clearly described.  Records of the operational activities of the 

relationship shall be maintained.  Sponsorship performance should be 

reviewed regularly to ensure ongoing benefits.  Sponsorships shall be 

relatively short term (one school year at a time) and be renewable if 

desired.  There shall be provision for cancellation and /or renegotiation.  

Sponsorships may be considered for multi-year agreements at the option of 

the Board of Education, based upon a request from the sponsor. Financial 

summaries are to be made available and public.  Contracts signed with 

partners and sponsors shall be accessible to any member of the public. 

4. All cash or other donations provided by sponsors shall be accepted by the Board 

of Education. 

5. All non-cash donations provided by sponsors may have brand names, 

trademarks, logos or tags for product service or identity purposes only. 

6. The administration of advertising and sponsorship, including the issue of 

exclusivity, shall be determined by the principal and/or Superintendent of 

Schools. The superintendent may refer any request to the board of education for 

approval. 

7.  All sponsored educational materials shall be directed to the district where they 

will be reviewed to ensure that they meet the following standards prior to 

distribution: 

7.1 Accuracy 

Statements are consistent with established fact or with prevailing expert 

opinion. 

7.2 Objectivity 

Points of view are fairly represented. If the subject is controversial, 

arguments are balanced. Any sponsor bias is clearly stated and references 

to differing views are made. 

7.3 Completeness 

The materials contain all relevant information and do not deceive or 

mislead by omission. 

7.4  Language 

Materials are both interesting and understandable. 
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7.5  Non-discrimination 

The text and illustrations are free of any content that could be considered 

derogatory toward a particular group. 

7.6  Non-commercial 

The name and logo of the sponsor is used to identify the source of the 

materials and, if applicable, to provide contact for further information. 

8. The Board of Education and Superintendent of Schools shall have the authority 

to decline any form of advertising or sponsorship, cash or in kind donation 

should it be found to offend the values of the District or violate established Board 

of Education policy. 

9. The Superintendent or designee shall determine: 

 That products sold in vending machines shall comply with USD 339 

Wellness Policy guidelines; 

 The design of the vending machine; 

 The size and placement of business logos on score clocks and sports field 

fences; 

 The method of recognizing donors on event programs; 

 The nature of the contracts pertaining to vending machines and business 

logos on score clocks and athletic field fences. 

10. The revenue derived will: 

  10.1 Enhance student achievement 

            10.2 Assist in the support of existing District facilities, athletics and activity 

programs. 

             11. Revenue enhancements will not: 

  11.1 Promote hostility, disorder or violence 

  11.2 Attack ethnic, racial or religious groups 

                       11.3 Discriminate, demean, harass or ridicule any person or group of persons 

  11.4 Be defamatory 

  11.5 Inhibit the functioning of the school and/or school district 

  11.6 Override the school/school district identity 

            11.7 Promote, favor or oppose the candidacy of any candidate for election, 

adoption of any bond/budget issues or any public question submitted at any 

general, county, municipal or school election 

                       11.8 Be obscene or pornographic as defined by prevailing community standards 

throughout the district 

            11.9 Promote the use of drugs, alcohol, tobacco, firearms or certain products that 

create community concerns 

  11.10 Promote any religious or political organization 

  11.11  Use any district or school logo without prior approval. 
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 12. Use of school bulletin boards remains the province of the principal but material 

posted is subject to the same guidelines as listed for advertisers.  School-related 

organizations (including but not limited to Parent / Community Organization, School Site 

Councils, etc.) may, with the Principal’s permission, use the bulletin boards to 

disseminate information such as membership, activities, schedules and events. 

 

 

 

Approved:  12-14-09 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
Advertising Guidelines 

Jefferson County North USD # 339 

 

The following guidelines will be used in determining whether advertising will be permitted on 

school grounds on an annual basis. The superintendent will interpret the guidelines and will refer 

any questions to the Board of Education. 

 

Advertising signs will be permitted on USD 339 grounds in two locations; the football field 

scoreboard and the end zone fences and can be approved as long as they conform to board policy 

KI-A. Vendors using advertising will sign an agreement (attached). 

 

SCOREBOARD 

Signs will be a pre-approved design on metal painted by a district-approved painter. The cost of 

the sign is the responsibility of the vendor. Signs can be 4 ft. by 4 ft. square, 4 ft. by 8 ft., or 8 ft. 

by 8 ft. The cost of placing the sign for a school year is listed below: 

 

4 X 4 Sign - $500 annually* 

4 X 8 Sign - $900 annually* 

8 X 8 Sign – 1800 annually* 

*Plus the one-time cost of sign 

 

Vendors who wish to sign a multi-year agreement will receive a discount of $50, $75, or $100 

off each year’s price, depending on the size of the sign. 

 

The vendor may choose to keep the sign placed on the scoreboard for an additional school year 

at the above rates, or have the sign removed at the end of the school year. 

 

The sign is the property of the vendor.  Should the sign become damaged by weather or 

vandalism, the vendor is responsible to repair or replace the sign. It will be installed by USD 339 

and the vendor may request that it be removed at any time during the year. USD 339 will remove 

the sign and return it to the vendor. The vendor is responsible for periodic maintenance of the 

sign, if needed. 

 

USD 339 reserves the right to remove the sign at any time during the contract year. If that should 

happen, the money paid by the vendor for the current year will be returned and the sign will 

return to the vendor. The district also reserves the right to remove the sign during the summer, if 

needed, for maintenance. 

 

FENCES 

The district will use the fence area on either side of the scoreboard for vendors. If additional 

room is needed, the district will use the fence along the north end zone. Vendors may use areas 

on the fence in sizes up to 4 ft. by 4 ft. or 4 ft. by 8 ft. The vendor may select the material for 

construction of the sign, but the material and content must be approved by the superintendent and 

should be done prior to constructing the sign. The fees are as follows: 

 

Signs up to 4 x 4 - $125 annually* 

Signs up to 4 X 8 - $200 annually* 

*Plus the one-time cost of sign 

 



Vendors who wish to sign a multi-year agreement may receive a discount off each year’s price. 

A 4 X 4 sign will be discounted $10 per year and a 4 X 8 sign will be discounted $15 per year. 

 

The vendor may choose to keep the sign placed on the fence for an additional school year at the 

above rates, or have the sign removed at the end of the school year. 

 

The sign is the property of the vendor. Should the sign become damaged by weather or 

vandalism, the vendor is responsible to repair or replace the sign. It will be installed by USD 339 

and the vendor may request that it be removed at any time during the year. USD 339 will remove 

the sign and return it to the vendor. The vendor is responsible for periodic maintenance of the 

sign, if needed. 

 

USD 339 reserves the right to remove the sign at any time during the contract year. If that should 

happen, the money paid by the vendor for the current year will be returned and the sign will 

return to the vendor. The district also reserves the right to remove the sign during the summer, if 

needed, for maintenance. 

 

EVENT PROGRAMS 

Individuals and businesses wishing to sponsor the printing of programs for athletic and activity 

events may contribute annually at the beginning of each school year. The district will compile a 

list of those donors and will include that list on the back of each program throughout the year. In 

addition, donors will be given a shirt designed by the graphic arts class. Donors may choose to 

have their name withdrawn by written notice and their name will be removed from all programs 

not already printed. The board reserves the right to refuse a donor who they feel does not meet 

the goals outlined in policy KI-A. The district will use the following schedule for donations: 

 

An individual donor    $35  (1 shirt) 

A couple in the same household  $50  (2 shirts) 

An individual representing a business $85  (1 shirt) 

A couple representing a business  $100  (2 shirts) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

 

 

 

 

Agreement for Advertising on School Grounds 

(Permitted on the football field scoreboard and the end zone fences only) 

 

 

This agreement is made this _______ day of _________________ 20__, by and between USD 

339, hereinafter USD and ________________________________________, hereinafter 

Advertiser.  The parties agree as follows: 

 

1. The approved advertising signs will conform to the attached board policy KI-A and 

advertising guidelines. 

 

2. The USD 339 Board of Education or its representative shall have final approval of all 

advertisements and shall retain the right to reject or accept advertising. 

 

 

Please designate your agreement option below: 

 
SCOREBOARD     FENCES 

____4x4 Sign - $500 annually*   ____4x4 Sign - $125 annually* 

____4x4 Sign - $450 multi-contract* ____years ____4x4 Sign - $115 multi-contract* 

____years 

____4x8 Sign - $900 annually*   ____4x8 Sign - $200 annually* 

____4x8 Sign - $825 multi-contract* ____years ____4x8 Sign - $185 multi-contract* 

____years 

____8x8 Sign - $1800 annually*      

____8x8 Sign - $1700 multi-contract* ____years 

*Plus the one-time cost of sign    *Plus the one-time cost of sign 

 

 

 

 

_________________________________  _____________________________ 

Advertiser      Date 

 

 

_________________________________  _____________________________ 

USD 339, Superintendent    Date  

 

 

 

 

 

 

Approved: 12-14-09 


