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Course Information 

Description: 
This project-based course is designed to introduce the student to the world of Sports, 
Entertainment, and Recreation Marketing. Students will learn how to apply the marketing mix 
(product, place, price, promotion, publicity) to the sports, entertainment and recreation 
industries. Students will manage their own football franchise, learn about sponsorships, 
endorsements, licensing, careers, advertising, the media, and create promotional materials. 
Students will also gain a greater awareness of marketing campaigns and strategies used to sell 
products in each of these industries and create a marketing plan. Students will use a variety of 
technology as they collaborate to design logos, create TV and radio commercials and produce a 
variety of promotional materials.   
 
Prerequisites:  
freshman, sophomore, junior, or senior standing  (seniors have priority) 
 
Course Standards: 
1. Business Concepts -  Students can comprehend and demonstrate the basic concepts 

presented within the Business Curriculum. 
2. Career and College Readiness - Students can identify their career interests and what 

steps are necessary to further their education at the postsecondary level and/or the world of 
work. 

3. Effective Communication Skills - Students can present ideas coherently with a clear or 
creative sequence whether writing or speaking while demonstrating a command of the 
conventions of standard English spelling, grammar, and usage. 



4. Financial Literacy - Students can solve financial problems correctly and precisely with a 
logical progression of steps with a detailed explanation of those steps when applicable.   

5. Soft Skills - Students can demonstrate the necessary interpersonal skills to solve problems, 
communicate and collaborate effectively, and utilize leadership skills to take initiative and 
responsibility for their personal decisions and actions. 

6. Technology Application - Students can use technology as a tool to solve problems and 
present material while practicing responsible digital citizenship. 

 
SPORTS AND ENTERTAINMENT MARKETING NBEA STANDARDS 
SEMKT-1 Interpret marketing concepts as they apply to sports and entertainment marketing. 
SEMKT-2 Career and College Readiness- Investigate career choices in sports and 
entertainment marketing. 
SEMKT-3 Differentiate between the components of the sports marketing industry. 
SEMKT-4 Develop and understand the elements used in a sponsorship proposal. 
SEMKT-5 Differentiate between the elements of the promotion mix:  sales promotion, 
advertising, personal selling, public relations, and publicity. 
SEMKT-6 Create a sports and entertainment marketing promotion plan. 
SEMKT-7 Understand all the components related to event marketing and entertainment in 
sports. 
 
Transferable Skills:  
   1. Clear and Effective Communication 

●  Presentation and organization of information 
●  Poise 
●  Collaborative discussion         

    2.  Self-Direction 
● Demonstrate initiative and responsibility for learning 
● Complete assignments in a timely manner. 
● Demonstrate flexibility with learning and persevere in challenging situations. 

    3. Responsible and Involved Citizenship 
● Take responsibility for personal decisions and actions 
● Working collaboratively with others. 
● Use technology and digital media responsibly. 

   

Required Student Materials: 
pen or pencil, a folder, a great attitude, organization skills, and a willingness to have fun and 
learn a lot of information that will help make you successful in the future 

 
 
 
 
 
 
Scoring 
A course score average of 3 or better will receive credit for the course.  
  



For example: 
Standard - Reading: 4 
Standard - Writing: 2 
Standard - Speaking and Listening: 3 
Standard - Language: 3 
Course score = 3  
 

 
 

 
Assessment Policy 
Learning will be assessed through performance tasks, written reflection, projects, presentations, 
as well as pre-assessments, formative and summative assessments. 


