
held and almost 100 little ones 

were 

able to 

perform 

during 

halftime. 

Poms 

flew to 

the beat 

of the 

cheers and voices carried our 

fight song all who were listen-

ing. We even had two campers 

with megaphones who were 

quite content 

to yell the 

cheers to the 

avidly interest-

ed crowd. 

The football 

cheer team, Miss 

Haverkamp, and 

I thank all who 

participated and those who were 

willing to support us and their 

little ones. The response this 

year was overwhelming reas-

suring us that Thunder-

bird pride is alive and 

well! 

The week 

of Septem-

ber 16th -

19th the 

Mahnomen/

Waubun 

Cheer 

team held 

their annual 

Youth 

Cheer Camp. The participants 

then performed on Friday, Sep-

tember 20th during halftime of 

the football game held in 

Waubun. 

Forty-

one 

campers 

showed 

up on 

Monday 

at the 

Mahno-

men site 

and 

forty-nine attended camp in Oge-

ma. Because of 

busing times 

and overall 

numbers, this 

is the second 

year we have 

split up the 

week between 

the two 

schools and 

we feel it works well.  

We began with some fun games 

and had delicious mandarin or-

anges for a snack. Between many 

water and bathroom breaks - 

Monday and Tuesday in Mahno-

men was quite warm - we 

learned the fight song for the 

Thunderbirds, practiced basic 

stunting with the younger grades 

and some more advanced stunt-

ing for the fourth graders, a cou-

ple of 8-count dance routines, 

and several 

cheers.  

Friday dawned and 

the weather fore-

cast was not 

promising. Fortu-

nately the weather 

2019 Youth Cheer Camp 
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“To educate a 

man inmind and 

not in morals is to 

educate a menace 

to society.” 

~ Theodore 

Roosevelt 

Charlene Gilliss,  

Curriculum, Assess-

ments, Grants 

Girls Basketball Fundraiser 

Meet our District Speech-Language Pathologist 

TITLE I NEWS AND INFORMATION  
What is Title I 

Title I, Part A, of the Elemen-

tary and Secondary Act (ESEA) 

provides financial assistance to 

local educational agencies 

(LEAs) and schools, with high 

numbers or percentages of 

children from low-income 

families, to assist schools in 

ensuring that all children meet 

challenging academic standards. 

Districts or schools accepting 

Title I funds are required to 

provide all children with fair, 

equitable and significant educa-

tional opportunities to obtain a 

high-quality education and to 

reach--at a minimum--

proficiency on challenging state 

academic standards and assess-

ments. 

At W-O-WE, Title I dollars 

are used in several ways: to 

fund Title 1 teachers at each 

school, provide additional aca-

demic supports through class-

room paraprofessional s, and 

parent engagement activities.  

How Will I know if My Child 

Qualifies for Title I Services? 

If your child has been identified 

as needing extra support, a 

letter will go home seeking 

your permission to have your 

child receive Title I services.  

The Homework Struggle 

A parent once told me “After 

a long day at work I am tired. I 

just don’t have the energy to 

argue with my kids over home-

work.” There are many times 

when our energy is gone at the 

end of the day and we’d like to 

just let the kids play their vid-

eo games or watch that movie 

to stay happy rather than enter 

into a conflict over homework. 

But in the long run, a habit of 

homework will prevent larger 

conflicts later in the student’s 

school year and academic life. 

Sometimes it only takes a few 

minutes to work a few math 

problems. You don’t have to 

know the answers to the math 

problems, but you can provide 

a time and space for your child 

to work. Ask your child to 

read to you while you’re mak-

ing dinner or driving to the 

store. Keep books in the car. 

Reward your children for their 

effort. Another good practice 

is to check your child’s back-

pack for assignments and talk 

about graded papers. 

Taking interest in your child’s 

schoolwork gives a message 

that you care about the core 

reason why students go to 

school: to learn. Taking time 

now will pay off in the long 

run! 

going on 8 years, mostly in 

the public schools. I have 

been providing online 

speech therapy services 

with Speech Partners since 

2017. I am excited to meet 

and work with staff, par-

ents and students at the 

Ogema/Waubun schools!  

Hello!  My name is 

Casey Gabriel.  I am 

the speech-language 

pathologist that will 

be serving students 

this year at Mahno-

men, Ogema/Waubun 

schools. I have 

worked as an SLP for 

Please feel free to contact 

me if you have any ques-

tions. I look forward to 

working with you this year!  

There will be an in school 

meeting to detail more infor-

mation. 

We have a selling blitz day 

scheduled for October 26th.  

Parents, please contact Coach 

Qual at Ogema 

School for any 

questions. 

Fundraising for the Girls Bas-

ketball program is coming up. 

We will be selling cards with 

discounts on them from local 

businesses. 

T H U N D E R B I R D  D R U M B E A T   

Casey  

Gabriel, 

Waubun 

District 

Speech-

Language 

Pathologist 
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 Research shows that students who 

are in school most of the time do 

much better in school than those 

who have several absences.  Stu-

dents who miss school can make up 

the missed work, but they can nev-

er get back the important things: 

class discussions, as well as, the 

questions and explanations by 

the teacher.  Schools are re-

sponsible for teaching children. 

However, they can’t do the job 

when students are not in at-

tendance. Your child’s success 

in school depends on regular 

school attendance.    

     Minnesota State Law requires 

students 7-17 years of age  and 

students 5 and 6 years old that are 

enrolled in school, to attend school 

everyday, on time, unless lawfully 

excused by the school.  Students 

must be in attendance 90% of the 

time. Those who are not, may be 

recommended for retention. If your 

student is absent from school, you 

must contact the appropriate 

school office by phone, email or 

note to excuse your child.  Any 

absence without parent contact will 

be considered unexcused.  

For more information on the 

Waubun Public School District 

Attendance Policy, please refer to 

the 2019-2020 Waubun Thunder-

bird Calendar Handbook. 

The math department will be taking a group of 9th through 12th graders to 

Bemidji State University for the 47th Annual Northern Minnesota Mathematics 

Contest. 

Permission forms can be obtained from Hannah Syverson and Melanie 

Vickmark and are due by Friday, October 11th. 

 

 

47th Annual Northern MN Mathematics Contest 

Valid Excuses for 

Missing School: 

 Illness 

 Medical/Dental 

appointments 

 Extreme 

Family 

Emergency 

 Court 

appearances 

 Active Military 

Duty 

 Prior approval 

by the building 

Principal 

Date 
Changed 
to Nov. 2 
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“When you solve 

the problem of 

controlling the 

attention of the 

child, you have 

solved the entire 

problem of its 

education.” 

~ Maria 

Montessori 

Laurie Johnson,  

Ogema KS-4  

Principal 

Miinanikwe! Ms. Lhotka, Ojibwe Language and Culture 

Ogema News 
Dear Families,  

Welcome back to another 

wonderful year at Ogema Ele-

mentary!  We are continuing 

our campaign to Make Every 

Day Count during the 2019-

2020 school year! We recog-

nize that in order to be suc-

cessful in school, our children 

need support from both home 

and school. You can help guide 

and support your child’s learn-

ing by communicating with his/

her teacher and ensuring that 

he/she: 

* Attends school daily and 

arrives on time, ready for 

the day’s learning experi-

ence 

* Completes homework as-

signments  

* Shares school experiences 

with you so that you are 

aware of his/her school life 

We are welcoming new addi-

tions to our staff in Ogema this 

year. These additions include: 

Samantha Hause (3rd Grade 

Teacher), Tiffanie Skersick (3rd 

Grade Teacher), Debra 

Thornton (KS Grade Teacher), 

Rose Lanoue (.6 Title I), Han-

nah Ladwig (.4 Title I), Alexis 

Heisler (Student Teacher/

Teacher Assistant), Mindi Jen-

son (3rd-5th Grade Literacy 

Coach), Martina Kent (Para), 

Jordan Hoots (Para), Bobbi 

Benson (Para), Tanya Soyring 

(Para), Lisa Marchaud (Para/

SACC Coordinator), Tammy 

Lee (Para) .  

Our academic day in Ogema 

this year is from 8:10-3:05 

daily. Drop off times in the 

morning are between 7:30-

8:00 a.m. to allow for students 

to have breakfast before clas-

ses start at 8:10 a.m. We need 

to ensure that we have ade-

quate supervision and appreci-

ate your help in dropping off 

no earlier than 7:30. When 

dropping off in the morning or 

picking up in the afternoon, 

you will drive up into the up-

per parking lot and then turn 

into the lower parking lot by 

the garage/dumpsters on the 

northwest side of the school. 

There are designated areas for 

drive through drop off and 

parking near the main doors. 

Students should exit on the 

passenger side of the vehicle 

and use the sidewalk to walk 

into/out of the main entrance 

of the school. Buses will con-

tinue to pull around past the 

main entrance to drop stu-

dents off in the morning and 

pick students up in the after-

noon. Please leave the bus lane 

open and yield for buses. At 

the end of the school day, 

students can be picked up 

between 3:05-3:30 each day. 

An Ogema Elementary Hand-

book was sent home. If you did 

not receive one, you can call 

the office to have one sent 

home with your child. If your 

address, phone numbers, or 

other information changes 

during the year, please stop in 

or call our office at (218)-473-

6174 so we have the most 

current information on file.  

The amazing Ogema staff and I 

are ready to Make Every Day 

Count and feel 

privileged to be a 

part of this school 

family!  

ness and caring about each 

other. 2- Incontrol, listening to 

one another and making sure 

we are getting our work done. 

3- Have fun, in our class time 

together we will be doing lots 

of language, singing, activities, 

and learning! Having fun enjoy-

ing each others time together, 

laughing and learning go hand 

With a busy start to the 

new school year, geki-

noo'amawind  are 

working on three rules 

in during our class times 

together. 1-Respect, 

taking care of each 

other and the things in 

the classroom. Treating 

each other with kind-

and hand during ojibwemowin.  

Kickstart and Kinder have met 

the 7 animals that represent 

our 7 teachings. 1-3 have 

worked on Mazinibikanige a 

traditional art form of birch 

bark biting. 4th grade has start-

ed an ojibwe journal.  

T H U N D E R B I R D  D R U M B E A T   
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

If the newsletter is distributed in-

Caption 

describing 

picture or 

graphic. 

Inside Story Headline 

Inside Story Headline 

Caption describing picture or 

graphic. 

“To catch the reader's attention, 

place an interesting sentence or 

quote from the story here.” 

Dental Program 



Inside Story Headline 

Inside Story Headline 

This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press releas-

es, market studies, and re-

ports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-

letter to a Web publication. 

So, when you’re finished writ-

ing your newsletter, convert it 

to a Web site and post it. 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

selecting images that appear to 

article. Be sure to place the 

caption of the image near the 

image. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

T H U N D E R B I R D  D R U M B E A T   
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The Waubun-Ogema-White Earth 

School District is holding a special 

election on November 5, 2019 to 

address enrollment, building securi-

ty & safety, health, and facility 

needs. The process started with the 

School Board and administration 

cautiously monitoring growing en-

rollment and utilizing current staff 

and space as efficiently as possible. 

As we continued to grow, which is 

a wonderful position to be in for 

our school and community, we 

knew it was time to move to a 

deeper study on the options and 

potential our District would have 

to best serve our students and 

community and meet the growing 

demands. We enlisted the services 

of ICS Consulting in the fall of 

2018.  They helped us dig deeper 

into short and long term de-

mographics on student growth, 

building utilization, facility needs 

and upgrades, possible construction 

sites, and facilitate stakeholder 

meetings over a period of many 

months to help prioritize what was 

valued and needed by a cross sec-

tion of our community.  

We determined that we need to 

add additional space and renovate 

existing space to address the needs 

of the growing enrollment and 

aging building spaces. The 

School Board will be moving the 

fourth grade to the Waubun site 

in the Fall of 

2020 regardless 

of the election 

outcome. The 

referendum al-

lows the space 

for the elemen-

tary grade config-

uration and space 

we need to keep the 4-6 grade a 

separate elementary school with 

it’s own wing and services. We 

are making a significant commit-

ment to growing an even stronger 

Waubun Elementary program. We 

address safety and security building 

issues at Ogema, Parking lot chal-

lenges at Waubun, air quality at 

both sites, as well as renovations to 

our oldest sections of the Waubun 

building and space utilization. Over 

the next 4 – 5 weeks there will be 

numerous opportunities to attend 

community meetings, read newspa-

per articles, and ask questions 

about the referendum bond pro-

ject. We look forward to sharing 

the many positives this funding will 

bring to our students and commu-

nity. Please see the “Fast Facts” 

attached and the referendum site 

on our website.  We will continue 

to build this site and add infor-

mation to keep you informed.   

The total of the referendum pro-

jects for both sites is 7.74 million 

dollars. How that breaks down by 

taxpayer is different depending on 

property type.  For example, a 

residential property valued at 

$125,000 is estimated to have a 

$4.42 a month/$53 a year tax im-

pact. Ag Homestead with an esti-

mated value of $3,000 (per acre) 

would have a $0.03 a month/$0.40 

a year (per acre) tax impact.  

School Building Bond Agricultural 

Credit, better known as Ag2School 

Credit provides agricultural proper-

ty owners 50% credit for taxes 

attributable to school district debt 

service, for taxes payable in 2020. 

This applies to existing and new 

debt (excluding OPEB).  It applies 

to all agricultural property (except 

house, garage, and one acre) and 

includes agricultural land 

(homestead & non-homestead), 

rural vacant land and managed for-

est land. This is an ongoing credit, 

automatically deducted from prop-

erty taxes owed (property owners 

don’t need to complete a form to 

request credit).  The credit is paid 

by State, and it does not shift levy 

to other properties types.  Our 

District, ISD# 435, is approximately 

40.5% ag land, 20.3% of bond will 

be funded by State of Minnesota in 

taxable payable 2020.  The credit 

phase in is scheduled to increase as 

follows. : 2021 55% ; 2022 60% ; 

2023 – Future 70%.  What a great 

opportunity to benefit our learners 

and tax payers through this tax 

credit legislation.  

On November 5, 2019 there will 

be one question addressing the 

growth, facility, health and safety 

needs of the District.  Polls will be 

open from 7:00am -8:00pm. Please 

take the time to learn the benefits 

of the proposed projects to our 

students and community and the 

tax impact it may have.   There will 

be more articles to come with 

more details on the needs and pro-

ject benefits.  

Please use the following re-

sources to seek out your 

personal tax information. 

Visit www.ehlers-inc.com/

microsite/wowe2019 

or www.waubun.k12.mn.us 

to use the tax calculator. 

Lisa  

Weber, 

Superin-

tendent “We need to 

add additional 

space and 

renovate 

existing space to 

address the 

needs of the 

growing 

enrollment and 

aging building 

spaces. The 

School Board 

will be moving 

the fourth grade 

to the Waubun 

site in the Fall of 

2020 regardless 

of the election 

outcome..” 
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Inside Story Headline 

This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press releas-

es, market studies, and re-

ports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your news-

letter to a Web publication. 

So, when you’re finished writ-

ing your newsletter, convert it 

to a Web site and post it. 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 

selecting images that appear to 

article. Be sure to place the 

caption of the image near the 

image. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

T H U N D E R B I R D  D R U M B E A T   
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This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main goal of distributing 

a newsletter might be to sell your 

product or service, the key to a 

successful newsletter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing the 

World Wide Web. You can write 

about a variety of topics but try to 

keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, con-

vert it to a Web site and post it. 

you can choose and import into 

your newsletter. There are also 

several tools you can use to draw 

shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

ternally, you might comment upon 

new procedures or improvements 

to the business. Sales figures or 

earnings will show how your busi-

ness is growing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers 

or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make pre-

dictions for your customers or 

clients. 

If the newsletter is distributed in-
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“If a man 

neglects 

education, he 

walks lame to 

the end of his 

life.” 

~ Plato 

Eric Martinez, 

Waubun 5-12  

Principal 

2019-20 Star Team 

Waubun News 
What a great beginning to our 

2019-2020 school year! Even 

with all of the change we are 

going through with new staff, 

new students and changes to 

our building, we are doing well 

and overcoming the challenges. 

This is just the beginning of the 

changes coming to Waubun 

School. Change is inevitable, 

the task is to continue to focus 

on the constant, which is our 

desire to ensure student suc-

cess. 

On the topic of student suc-

cess, our staff make sure that 

we are engaging our students 

every day. Due to this, we are 

asking for your help in ensur-

ing that students are here all 

day every day.  Attendance is 

very important to us. To this 

end, we are certain that you 

will join us again in Making 

Every Count. We are request-

ing that student absence be 

kept to a minimum. Research 

shows that students who 

missed fewer than two days in 

September will continue to 

average fewer than two absent 

each month. In contrast, nearly 

half of the students who miss 

more than two days in Sep-

tember tend to be chronically 

absent over the whole school 

year (Baltimore Education 

Research Consortium). The 

good news is that when stu-

dents improve their attend-

ance rates, they improve their 

academic prospects and chanc-

es for graduating (University of 

Chicago Consortium on Chica-

go School Research). We are 

also asking that our students 

be here all day. 

 Another one of our main 

goals is to engage more of our 

community in our school mat-

ters. We invite you to be part 

of the following events (in 

addition to all our home activi-

ties): our Title Meetings (dates 

to be announced), our commu-

nity meetings on 

the upcoming 

referendum on 

Thursday, Octo-

ber 3 at the 

Waubun Media 

Center at 6:00 

p.m., Tuesday, 

October 8 at 

the Ogema 

Gym, Monday, 

October 21st at the White 

Earth RTC Cafeteria at 6:00 

p.m., Thursday, October 24th 

at the Ogema Gym 6:00 p.m. 

and Tuesday, October 29th at 

the Waubun Commons at 5:30 

p.m. 

and as always we welcome you 

to our various activities, our 

parent/teacher conferences 

and our community nights. We 

will continue posting events as 

they come nearer to the dates. 

Thank you for a great start, I 

know we will continue to do 

great things together and face 

all changes confidently! 

Eric Martinez 

Principal 

Waubun 5-12 

Somdahl.  The Star Team 

members were nominated by 

their current 6th grade teach-

ers.  The Star Team will be 

teaching social emotional 

learning skills to younger peers 

in the school district.  They 

will focus on five essential 

competency areas which in-

Mrs.Swoboda is proud 

to announce the 2019

-2020 Star Team 

members this school 

year; Brownson 

Brown, Isabella Bel-

langer, Keenan Good-

win, Lila Berry, Chris 

Bellanger, and Beau 

clude; self-awareness, 

social awareness, self 

management, relation-

ship skills, and responsi-

ble decision-

making.   By teaching 

social emotional skills 

to students it provides 

essential academic and 

life success.  

T H U N D E R B I R D  D R U M B E A T   

Kari 

Swoboda, 

Guidance 

Counselor 

Academic Breakfast for Semester 2 of 

the 2019 school year will be held 

Wednesday, December 18, 2020 .  
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up within your allotted time. 

The teacher may have more 

parents and students waiting 

for her attention. 

 Look for something to compli-

ment. If you’re meeting in the 

classroom, look for word 

walls, reference charts or 

displays of students’ artwork 

that you can compliment. 

Teachers like to see that you 

notice their efforts. If you’re 

meeting in the guidance office 

or other location, start things 

with a positive statement. 

 Never talk negatively about a 

teacher in front of your child. 

Demonstrating your respect 

for a teacher will set a good 

example for your child. 

 Show up for special events. 

Whenever possible, show up 

for back to-school night and 

other events. This demon-

strates that you’re part of the 

school community. Try to 

Developing a good relationship 

with your child’s teacher will make 

it easier for you to share concerns 

and work together to help your 

child succeed. Here are some tips 

for building a partnership: 

 Meet with the teacher and 

staff ASAP: Consider meeting 

even before the school year 

starts, if possible. If your child 

has an IEP, give the teacher a 

copy of it. Share other infor-

mation like hobbies, interests, 

and important family events—

that will help the teacher get 

to know your child. 

 Find out how the teacher 

wants to be reached. Share 

email addresses and phone 

numbers. Explore tips you can 

use when emailing with teach-

ers and sentence starters you 

can use when you talk. 

 Be respectful of the teacher’s 

time. Arrive promptly for 

appointments and wrap things 

chaperone a field trip and 

volunteer in other ways too. 

 Say “thank you”. Express ap-

preciation for the big and little 

things the teacher does for 

your child. Cards, thank-you 

notes, even small gifts can go a 

long way toward building posi-

tive relationships with the 

teacher, school aides and oth-

er staff. 

 Spread the word. Let others 

know when the teacher does 

something 

special for 

your child. 

A note of 

appreciation 

shared with 

the princi-

pal is a nice 

gesture. 

 

www.understood.org 

Building a Good Relationship with Your Child’s Teacher 

“The giving 

of love is an 

education in 

itself”. 

~ Eleanor 

Roosevelt 

 
 

Ojibwe Department: Joe Bower, Sam Mason, Patti 

DeGroat, Megan Lhotka 



Sydney Bly was chosen 

Waubun Senior Student of 

the Month for September. 

These students are selected 

by the entire teaching staff 

and administration in the 

Waubun Ogema White Earth 

School District based on a 

range of positive role model 

characteristics and humani-

tarian acts. Congratulations, 

Syd! It is our hope that you 

continue to model good citi-

zenship throughout all areas 

of your life! 
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