
Blizzard Bag: Day #2 Lesson Plans
Mrs.Wilson – Regular Education

Class Math 8 English 1/2 & 3/4 Algebra I/II & Int. Math

S
ta

nd
ar

ds A.SSE.912.1b & c Represent a real-world 

situation with a numeric expression. 

Represent a real-world situation with an 

expression using concrete objects. 

RL.912.1b Cite details from the text to support 

the answers to literal questions. RL.912.4b 

Determine the meaning of words or phrases 

based on how they are used in a text.

A.SSE.912.1b & c Represent a real-world 

situation with a numeric expression. 

Represent a real-world situation with an 

expression using concrete objects. 

Le
ss

on Using the Taco Bell Menu, complete worksheet 2 

finding the highest and lowest prices and making 

change.

As a world food, potatoes are second in human 

consumption only to rice.  Today potato chips are 

the most popular snack food in America and are 

devoured at a rate of 1.2 billion pounds annually, 

so it’s hard to believe that the snack food was 

created completely by accident.  Read “The 

Potato Chip: One of America’s Happy Accidents” 

and complete the assigned questions.

Using the Taco Bell Menu, complete worksheet 2 

finding the highest and lowest prices and making 

change.
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“Taco Bell Menu Math – Day 2”
“The Potato Chip: One of America’s Happy 

Accidents” – Questions 3-4
“Taco Bell Menu Math – Day 2”



Blizzard Bag: Day #2 Lesson Plans
Mrs.Wilson – Regular Education

Class Helping Hands
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RL.912.1b Cite details from text to support the answers to literal questions.

Le
ss

on Complete the IRIS Center’s “Accommodations Versus Modifications.” Read about the students below and decide whether the adaptation described is an 

accommodation or a modification. Justify your responses.
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“Accommodations Versus Modifications.”



Blizzard Bag: Day #2 Lesson Plans
Mrs.Wilson – Regular Education

Class Advertising
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RL.912.1b Cite details from text to support the answers to literal questions.

Le
ss

on

We have discussed the online ad market in class, particularly focusing on the “ad-blocker age” where audiences are actively choosing not to be bombarded 

with ads while they browse the Internet.  Read the NYTimes article.  What does the “shopping mind-set” do to the “ad-blocker” rule?  How does it change the 

playing field with Amazon’s online ad market?  Can we get away from it?  Do we want to go away from it?
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“Amazon Sets Its Sights on the $88 Billion Online Ad Market”

https://www.nytimes.com/2018/09/03/business/media/amazon-digital-ads.html?action=click&module=RelatedCoverage&pgtype=Article&region=Footer

