
All Students, Artists and
Interested Community Members

RSU 19 is looking for a new visual identity and needs your help.
We are seeking someone who can design a creative, innovative,

and professional logo for the Nokomis Warriors. 
Winner(s) will be selected by members of the RSU 19 School Board and/or other members of the RSU
19 School Community and will be announced via our website, social media websites and by direct
contact to the winners’ (if a collaborative effort) e-mail account(s), or by phone.

Please read below for more details regarding logo design, contest rules and submission requirements.

HOW TO ENTER THE CONTEST
The contest begins on October 8, 2018.  Submissions will be accepted through November 19, 2018.
Winners will be announced via our website, social media websites and by direct contact to the winner’s
e-mail account(s), or by phone.

Submitted directly to Superintendent of Schools c/o Logo Contest.1
Submitted in their original source file, preferably digitally. 2
Submittal will be blindly identified and coded to keep identity of submitter from impacting voting.3
Logo becomes the property of RSU 19 and artist will be identified as creator once a logo is selected.4
Submissions must include the full name(s) of the person(s) who designed the logo, e-mail address,5
postal address, and telephone number.
More than one submission per person is acceptable. Each submission must be sent in a separate e-mail,6
if sent electronically, or in a separate envelope if delivered.
Submit via e-mail: logo@rsu19.net 
Superintendent of Schools, c/o Logo Contest, PO Box 40, Newport, ME 04953
There is no fee to enter the contest.7

LOGO REQUIREMENTS
PROFESSIONAL: This logo may be featured on our website, our social media platforms and other mediums
(stationery, pamphlets, t-shirts, athletic wear, etc.)
THEME: Warrior(s)
COLOR: Ideally burgundy, white and gold in some fashion; black and white (grayscale) will do for initial submission

INTEGRITY: Logo cannot contain copyrighted material. Logo must have been created and edited by the
contestant(s). Logo may not include images or licensed images that have been previously published. Must be easily
reproducible and scalable for large and small formatting.


