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Social Media Policy 

A. Definition of Social Media 
 
Social media is defined as any form of online publication or presence that allows interactive communication, 
including, but not limited to, social networks, blogs, internet websites, internet forums, and wikis and texting 
apps. Examples of social media include, but are not limited to, Facebook, Twitter, Snapchat, Tik Tok, 
YouTube, Google+, and Instagram. 
1. Professional social media is a work-related social media activity that is either school-based (e.g., A 

principal establishing a Facebook page for his/her school or a teacher establishing a blog for his/her class) 
or non-school-based. (e.g., a superintendent establishing a Facebook page to facilitate the administration of 
a Commissioner’s regulations). 

2. Personal Social media use is a non-work-related social media activity (e.g., an employee establishing a 
Facebook page or a Twitter account for his/her own personal use). 
 

B. Applicability 
 
This Policy applies to all district employees, students and School Board members. 
 

C. Professional Social Media Use 
 
1. Maintenance of Separate Professional and Personal E-mail Accounts 

Employees who decide to engage in professional social media activities should maintain separate 
professional and personal accounts. As such, the employee should not use their personal email address for 
professional social media activities. The professional social media presence should utilize a professional 
email address and should be completely separate from any personal social media presence maintained by 
the employee. Regular and continuous use of a personal email address for professional purposes, including 
social media use, will result in considering the email address, and the corresponding use of that address, as 
a professional account and may result in discipline. 

2. Communication with Students 
Employees who work with students and communicate with students through professional email and/or 
social media sites, should follow these guidelines: 
a. Professional email and/or social media sites that are school-based should be designed to address 

reasonable instructional, educational or extra-curricular program matters; 
b. Professional email and/or social media sites that are non-school based should have a reasonable 

relationship to the mission and function of the office creating the site; 
c. To the extent possible, based on the social media site being used, administration or their designees 

should be given administrator rights or access to the professional social media accounts established by 
employees; 

d. Professional social media sites should include language identifying the sites as professional social 
media District sites. For example, the professional sites can identify the school, department or 
particular grade that is utilizing the site.  

 



 
 
 
 
 
 
 
 

Delaware Academy Central School District at Delhi    Social Media Policy 
  POLICY                                                                28A  

3. Guidance Regarding Professional Social Media Sites 
a. Employees should treat professional social media space and communication like a classroom or a 

professional workplace. The same standards expected in physical professional settings are expected on 
professional social media sites. If a particular type of behavior is inappropriate in the classroom or a 
professional  workplace, then that behavior is also inappropriate on the professional social media site; 

b. Employees should exercise caution, sound judgment, and common sense when using professional 
social media sites; 

c. Employees should use apply privacy settings to control access to their professional social media sites 
to ensure that professional social media communications only reach the employees’ intended audience. 
Employees have a responsibility to understand the rules of the social media site being utilized; 

d. Professional social media communication should be in compliance with existing District policies, 
procedures and applicable laws and regulations, including, but not limited to, prohibitions on the 
disclosure of confidential information and prohibitions on the use of harassing, obscene, 
discriminatory, defamatory or threatening language; 

e. No personally identifiable student information may be posted by employees on professional social 
media sites, including student photographs, where consent of the students’ parents or legal guardian’s 
has been denied; and 

f. Students who participate in professional social media sites may not be permitted to post photographs 
featuring other students, without the permission of district personnel. 

4. Monitoring of Professional Social Media Sites 
a. Employees using professional social media have no expectation of privacy with regard to their use of 

such media. The District will regularly monitor professional social media sites to protect the school 
community; 

b. The Superintendent or his/her designees, are responsible for monitoring their employees’ professional 
social media sites. The monitoring responsibilities include reviewing the professional social media 
sites on a regular basis. If supervisors discover questionable communications or behavior on 
professional social media sites, the supervisor is required to contact the appropriate authorities for 
assistance. If employees decide to create a professional social media site and they are notified of 
questionable communications or behavior on their site, they are required to contact the appropriate 
authorities as well as their supervisor for assistance. 

c. Administration reserves the right to remove, disable, and provide feedback regarding professional 
social media sites that do not adhere to the law, regulations, District Policies or do not reasonably align 
with this Policy; 
 

D. Personal Social Media Use 
1. Communication with Students 
In order to maintain a professional and appropriate relationship with students, employees should not 
communicate with students who are currently enrolled in schools on personal social media sites. This 
provision is subject to the following exceptions: (a) communication with relatives and (b) if an emergency 
situation requires such communication, in which case the employee should notify his/her supervisor of the 
contact as soon as possible. 
 
2. Guidance Regarding Personal Social Media Sites 

All employees should exercise caution and common sense when using personal social media sites: 
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a. As a recommended practice, employees are encouraged to use appropriate privacy settings to control 
access to their personal social media sites. Employees have an individualized responsibility to 
understand the rules of the social media site being utilized; 

b. Personal social media use, including off-hours use, has the potential to result in disruption at school 
and/or the workplace, and can be in violation of policies, regulations, and law. If personal social media 
use violates policy, law or regulation, the District may take disciplinary action; 

c. The posting or disclosure of personally identifiable student information or confidential information via 
personal social media sites, in violation of District policy, law and regulations, is prohibited and could 
result in disciplinary action.  
 

E. Applicability of U.S. DOE Policies and Other Laws 
1. Users of professional social media sites are responsible for complying with all applicable federal, state and 

local laws, including, but not limited to the Children’s Online Privacy Protection Act (COPPA), the 
Family Educational Rights and Privacy Act (FERPA), the Individual’s with Disabilities in Education Act 
(IDEA) and all intellectual property laws. 

2. All employees who are mandated reporters are required to abide by the same reporting responsibilities in a 
social media context. 

 

Adopted: 10/26/20 

 


